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What We Do

Business Loans, Education, and Information
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Disclaimer

ion is not legal advice but is
an overview of legal
ellectual property law.

Is unique, the law

s over time and varies by jurisdiction,
ould consult an attorney before

ding
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Protect And Understand Your
llectual Property Rights?

ws that in 1975, only 17% of the
companies was found in

by contrast, 75% of the

e of these companies is in intangibles.”

David. Intellectual Property: The World’s Greatest Unknown Asset Class. Swiss Derivatives Review 41,
09.

Nortel Networks, Inc,., et al. where the
ated total value of 6,000 patents ranged from
1llion dollars to 4.5 billion dollars.

s Would more than likely not have gone bankrupt had they
realized the value of their IP.



dependent development is a defense)

to protect (Strongest to Weakest)
isclosure Agreement

s Double Envelope
m Soft Sell
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le Secrets

A Customer List

usiness Plan
m Recipe (Coke)




Patents

TO EXCLUDE others
sing, offering for sale,
selling or importing an invention

Does NOT give you the affirmative right to
exploit your invention

oes not obligate you to use the invention

es and Duration

‘Utility Patent - begins on patent issue
te continuing through 20 years from
filing date

s Plant Patent - begins on patent issue
date continuing through 20 years from
the filing date

m Design Patent - 14 years from patent

issue date (15 years effective
05/13/2015)

= Jlerritorial by country
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ect matter

, Article of Manufacture, Composition

ideas and certain medical diagnostic

of nature are NOT patentable, but
tentable.

if every claimed feature of your invention was
osed in Prior Art* before you invented it or more than
ths before you file. Prior Art is worldwide.

s NOTE: US. transitioned from “First to Invent” to “First
Inventor to File” system on March 16, 2013. IN EFFECT
NOW!

equirements (1/2)
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quirements (2/2)

art, was your invention obvious to
skill in the art at time of your

ions usually not challenged for lack of utility,
ctions may occur for lack of enablement

s Can invention be practiced without “undue
experimentation”?

14



Patents

ion for Patent
ine at the patent office for 1 year

itchen sink in so that all aspects of the
use later in the Non-provisional

ically takes multiple years ult in an Issued Patent (with the
ut Ofl ’;he America Invents Act patent processing time has been
tene

S5k+ to prepare and file, more to prosecute, plus maintenance fees

= Bottom Line: IT’S NOT CHEAP! But the potential return can make
patenting worth the cost

15
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opyright

tional after 3/1/1989)

or “All Rights Reserved”
w School Intellectual Property Law Clinic

tly, you don’t have to register.

ou cannot protect your work in court without registration
deposit to Library of Congress

(1976 Copyright Act)

uals: Life + 70 years

m Corp. or work made for hire: The earlier of 95 years from
publication or 120 years from creation

- = Different for works created or vesting of copyright prior to Jan. 1,
1978
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1t of Publicity
(NIL)

idual (celebrity) to Control and Profit from
er name, image, likeness, performance,
ts, and symbolic representation
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arks - Service
Marks

distinguishes the product or service of
10se of another, and source of the

DTO
ner

onsumer but also protects the

ark o
S
rue through use on a senior versus junior basis
al registration (if applicable

either start using ™ or ™ symbols immediately
or go through federal registration process for ®

Y

0 Nationwide legal presumption of mark ownership

0 File glfvith U.S. Customs to stop importation of infringing
goods

m Cons:
0 Filing and Maintenance fees

19






r1arks - Service
Marks

erpetual (maintenance fees required for

onfusingly similar to existing mark
1 interstate commerce

Process
- m Search of existing marks
m Federal registration - Either Actual Use or Intent to Use

21



WHAT IS A
STRONG

TRADEMARK

Exxon

STRONG gma":u;'{v E-ticket
Sh— Apple
- oescuprive |
WEAK o oenenc | Creamy
Coppertone



EXAMPLES OF TRADEMARKS

Word
Logo
Slogan
Color

Sound

ke

Tiffany Blue



https://www.uspto.gov/sites/default/files/75332744.mp3
https://www.uspto.gov/sites/default/files/75332744.mp3




and Non-Affiliation
Endorsement Notice

ntains some copyrighted material used without specific

opyright owner(s). This material is used to educate on business
tes a “fair use’ of any such copyrighted material as provided
aw. In accordance with Title 17 U.S.C. Section 107, the
rofit to those who have expressed a prior interest in
ional purposes. In order to use copyrighted

our own that go beyond ‘fair use’, you must

| on this site is distribute
the included information fo
rom this presentation for purpos
mission from the copyright owner(s).

n or Endorsement: The companies, their respective trademarks and service marks,
ndividuals shown in this educational presentation are not affiliated with nor endorsed
s University or any school or unit within Rutgers University by their reference to or
in this educational presentation. Such use is for fair use educational and

1 purposes only.
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What’s Next

Need help with additional business

needs?
One-on-One with the HCEDC team: Sign Up to Keep Up!

HERE

Promote your business

Sign Up HERE!
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https://docs.google.com/forms/d/1wCLLfqSBDz7LyYiHjexCLWAQF9mnBoVl0QnrvU0WZBY/edit
mailto:rfeliz@hudsonedc.org
https://lp.constantcontactpages.com/su/hGuH6qp/HCEDC
https://docs.google.com/forms/d/1jpOp9spDEALnuACDOvLrIaJ1_nqSIqAuQY6dGHWQ_sY/edit
mailto:rfeliz@hudsonedc.org

HCEDC
What’s Next:

Program

Law School

|
| B

HOW TO GET YOUR CONTRACT REVIEWED

TUESDAY APRIL1, 2025
11:00 AM - 12:00 PM

RECISTER HERE

'”' The Community Transactional Law Clinic (CTLC) Team is now offering the
¥ chance to apply for your contracts to be reviewed by a Law Clinic student
for FREE!

Protect your business with strategic contract management.

In this session, you will learn more about:
* Purpose and parts of a contract.

+ Red flags in contracts.

* Contract dealbreakers.

» General Q&A about contracts.

© rugersiowcticalawsrutgers.edu
(973) 353 -5059
Apply to Be a Client A to get your contract reviewed


https://forms.office.com/pages/responsepage.aspx?id=IystuTVNcEST_2mspmMv_p9IYSWuZQpNi62kdSDZAyVUMU9YMEtaQTJKT0pPRUVIRTRWTTE3SkZMOS4u
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Thank you!

info@hudsonedc.org

www.hudsonedc.org
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https://hudsonedc.org/contact-us/
https://hudsonedc.org
https://twitter.com/HudsonEDC
https://www.instagram.com/HudsonEDC/
https://www.facebook.com/hudsonedc
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