
12: 00 pm - 12:30 pm
In-person: Lunch & Networking 
On-line: Enter the breakout room to network or check out the
partners websites linked in the chat!

Welcome



Lori Margolin
Associate Vice President 
Hudson County Community College

Michelle Richardson
Executive Director 
HCEDC 

Tanesha Halstead
Training & Technical
Assistance Officer 
UCEDC 

https://www.hccc.edu/programs-courses/continuing-education/index.html
http://www.hudsonedc.org/
https://ucedc.com/
https://ucedc.com/


Sheila Harris-Adams
Regional Director
SBDC at NJCU

Mira Prinz-Arey 
Executive Director 
JCEDC

Emory Edwards 
President and CEO 
Hudson County Chamber of Commerce

https://sbdchudsoncounty.com/
https://www.jcedc.org/
https://www.hudsonchamber.org/


A Non-Profit Economic Development Corporation
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WORKSHOP OBJECTIVES
Use your website to build a foundation for
your content

Integrate digital marketing into your
overall promotions

Improve visibility with Search Engine
Optimization (SEO)

Identify which social media platforms are
best for your business

Create content that connects with your
audience



Which best describes you today?

1 - I’m new to digital marketing.

2 - I’m active but want to improve consistency.

3 - I already use digital tools and want to optimize.



DIGITAL
MARKETING
Defined: 
Digital marketing uses online
tools to attract, engage, and
convert customers.

Key channels: 
Websites
Social Media
Search Engines (SEO)
Email & Online Ads



Inbound (Organic Reach):
Website content
SEO keywords
Social media posts

Outbound (Paid Reach):
Online ads
Email marketing
Text message campaigns

WHERE DIGITAL MARKETING FITS



YOUR WEBSITE IS YOUR
DIGITAL STOREFRONT

Make it:

Clear & mobile-friendly
Easy to navigate
Focused on one message per page
Updated regularly

Must-Haves:

 About & Services pages
 Contact info & links to social media
 A clear Call-to-Action (CTA)



SIMPLE WEBSITE WINS

Add keywords customers actually
search for

Set up or update your Google
Business Profile

Use HTTPS for security

Include testimonials or reviews

Ensure mobile-friendly design

Capture emails or inquiries through
forms



Case Study 1 – Modern Orthopedics of NJ
Challenge: Inconsistent and
outdated online listings for multiple
providers.

Solution: Verified and unified all
Google Business Profiles and
directory listings.

Results:
 59 % increase in calls
 101 % increase in website traffic
 Improved profile rankings across
search

Source: Intrepy Healthcare Marketing

https://intrepy.com/case-studies/monj/


Search Engine Optimization (SEO):
Your Online Visibility Tool
Think of SEO as your business’s digital
word-of-mouth.
It helps your website show up when people search
for what you offer.

Good SEO makes it easier for:
Customers to find you online
Google to understand what you do
Your business to stand out from competitors

Strong SEO means your website:
Uses the right keywords your audience searches for
Appears in Google Maps and “near me” results
Builds trust through reviews, links, and consistent
updates



SIMPLE SEO WINS
Boost Visibility:

Use local keywords in your titles &
descriptions

Add fresh blog posts or updates monthly

Link between your web pages and social
platforms

Use image captions + alt text

Register your business on Google



Case Study 2 – OPS Security (NJ Market)
Challenge: Needed visibility in new
regional markets.

Solution: Optimized Google
Business Profile + built NJ-specific
service-area pages.

Results:
 147 % growth in regional traffic in
New Jersey
 Expanded visibility across PA,
DC, MD & DE

Source: Bright Orange Thread

https://www.brightorangethread.com/work/ops-security-case-study-2017-2018#:~:text=Increase%20OPS's%20Visibility%20in%20Maryland,a%20300%25%20growth%20in%20traffic


Analyze the Strengths of
Each Social Media Platform:
Facebook
Best for B2C businesses

Features: Pages, Groups,
Ads, Marketplace

LinkedIn 
Best for B2B businesses and
professional networking 

Features: Company Pages,
LinkedIn Pulse, Ads, Groups

X (formerly Twitter)
Best for real-time updates, B2B and B2C businesses

Features: Tweets, Threads, Hashtags, Ads

Instagram
Best for visual content,
B2C businesses,
influencers

Features: Stories, Lives,
Reels, Shopping, Ads

TikTok
Best for short video
content, B2C businesses,
younger demographics

Features: Short Videos,
Hashtags, Ads, Trends



CREATE CONTENT THAT CONNECTS

Share how you help, not just what
you sell

Educate with simple tips or “how-to”
posts

Celebrate client stories & milestones

Repurpose content across platforms

Stay consistent — done is better
than perfect



Before you leave, choose one action for this week:

Your Next Step

Update your Google Business Profile
Add a clear CTA to your homepage
Post one helpful tip on social media



QUESTIONS?
COMMENTS?
FEEDBACK?



Visit us at: 

UCEDC.COMTanesha Halstead, thalstead@ucedc.com

mailto:thalstead@ucedc.com
mailto:thalstead@ucedc.com


Partner Contacts
We are here to support your needs. Reach out to us for any questions
HCEDC: 

info@hudsonedc.org
(201) 369-4370 ext 2
JCEDC:
Mprinz-Arey@jcedc.org
(201) 630-4896 x. 102
Instagram: @_jcedc 
Facebook: @JCSmallBiz
Hudson County Chamber of Commerce: 
eedwards@hudsonchamber.org 
201-386-0699
SBDC @ NJCU:
Request Counseling HERE
(201) 200-2156
Hudson County Community College:
Office of Continuing Education
161 Newkirk Street, Room E504 Jersey City, NJ 07306
(201) 360-4224
CE@hccc.edu

http://www.hudsonedc.org/
mailto:info@hudsonedc.org
https://www.jcedc.org/
mailto:Mprinz-Arey@jcedc.org
https://www.hudsonchamber.org/
https://www.hudsonchamber.org/
https://sbdchudsoncounty.com/
https://sbdchudsoncounty.com/counseling/
https://www.hccc.edu/programs-courses/continuing-education/index.html

